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2. llepeyeHb KOMIETEHIUI

VYK - 4 - CriocobeH ocyliecTBIATh Je0BYI0 KOMMYHHKAIMIO B YCTHOM U MMCbMEHHOM
¢dopMax Ha rocynapcTBeHHOM si3blke Poccuiickoil @eneparii 1 HHOCTpaHHOM(BIX) sI3bIKe(ax).




3. Kpurepuu u nokasareji OlleHUBAHHMS KOMIIETEHIMI HA PA3JIMYHBIX ITanax ux ¢opMupoBaHus

Dran opMapoBaEHs DopMmup Kputepuu u nokasaTesy olleHUBaHUS KOMIIETEHIIUI DopMBI KOHTPOIA
KOMITETEHIINH (pa3zebl, yemai 3HaTh: VYMerh: Bnanets: cdop-tu
TEMBI TUCIUIUTIHBI) Kommetre KOMII-UH
HIUS

4 cemecTp
Hospitality in historical YK-4 COJIepIKaHNE U3YYSHHOTO MPUMEHSTD TOTYYCHHBIC 3HAHUS JJIs SI3BIKOBBIMHU M PEYEBBIMHU HABBIKAMU YcrtHoe
perspective rpaMMaTHYeCKOTro U OCYIIICCTBIICHUS ETOBOM (ponernka, nekcuka, rpaMMaThKa); BBICKa3bIBaHHE I10
The structure of modern JIEKCHYECKOTO MaTepHana s KOMMYHHUKAIIUH B YCTHOH H a TaK)Ke PEUCBBIMH YMEHUSIMU TeMme,
Hospitality industry OCYLIECTBIICHHS! KOMMYHHKALMK | MMCBMEHHOW (opMax s (aynupoBaHue, TOBOPEHUE, YTCHUE, Hoxnan.
Service Characters of B YCTHOW M MUCbMEHHON popMax | MEXKYJIbTYPHOTO B3aUMOJCHUCTBHS B MHCHMO) JUIl OCYIIIECTBICHUS EIOBOH
Hospitality Industry JUIL MEKKYJIBTYPHOTO o0IecTne. KOMMYHHUKAIIUHU B YCTHOM U

B3aUMOJICICTBUA. MUCBMEHHOU (opmax

- HOpMaMH PEUEBOro ITHKETA.

5 cemecTp
Consumer Behavior in YK-4 CofiepKaHNe U3YIECHHOTO TPUMEHSATD TTOJYICHHBIC 3HAHUS TSI SI3BIKOBBIMH U PEUEBBIMU HABBIKAMH VYcrHoe
Hospitality Market TPaMMAaTHIECKOTO OCYIIIECTBIICHUS IETOBO# (ponernka, MekcHKa, rpaMMaTHKA); BBICKa3bIBaHHE 110
Marketing of Hospital JIEKCHYECKOT0 MaTepHaa s KOMMYHHKALIHH B YCTHOM U a TaK)Ke PEUYCBBIMH YMEHUSIMU TeMe, TIPEe3CHTAIIHUSL.
Services OCYIIIECTBIICHUSI KOMMYHHUKAIIMK | MHCHMEHHOW opmax st (ayaupoBaHue, TOBOPCHHE, YTCHHE,

B YCTHO# M MChMEHHON OpMax | MEKKYIbTYPHOTO B3aMMOJEHCTBHS B MHCHMO) JUTSL OCYIIIECTBIICHUSI JIETTOBOM

IUISL MEXKYJIBTYPHOTO obmecTBe. KOMMYHHKAIIUH B YCTHOH U

B3aMMOJCHCTBHSI. MUCbMEHHOU opmax

- HOpMaMH PEYeBOT0 ITHKETA.

6 cemecTp
Marketing VK-4 COACPIKAaHNUC U3YICHHOT'O MMPUMCHATH IMOJYUCHHBIC 3HAHUA | A3BIKOBBIMU U PCUCBLIMU YcTHOC

Environment of a
Hospital Company
Marketing
Information Systems

Growth and
Management of
Hospitality Business

rpaMMaTHYECKOTO U
JIEKCUYECKOro MaTrepuania
JUISA OCYIIECTBIICHMSI
KOMMYHUKAIUU B YCTHOU U
MMCbMEHHOU (popmax st
MEXKYIbTYPHOT'O
B3auUMOJICUCTBUS.

JIISL ocyiecTBieH s JICTIOBOM
KOMMYHHKAITUU B YCTHOU U
MMCbMEeHHOU (popmax st
MEXKYIbTYPHOTO
B3aNMMOJEUCTBUA B OOIIIECTBE.

HaBbIKaMU ((pOHETHKa, JIEKCHKa,
rpaMMaTHKa);

a TaK)Ke peueBbIMU YMEHUSIMU
(aynupoBaHue, TOBOpEHHE,
YTEHUE, TUCHMO) JIJISI
ocymiecTBiIeHus JICTIOBOM
KOMMYHHKAIIMH B YCTHOH U
NUCbMEHHOU (hopmax
- HOpPMaMHU PEYEeBOI0 ITUKETA.

BBICKAa3BIBaHHE I10
TeMe,
MIpEe3eHTalUs




IIkana oueHMBaHWs B paMKaX 0a/UIbHO-PEHTHHIOBOI CHCTEMbI
«He 3a4TeHo» - 60 0aIoB U MeHee, «3auTeHoy - 61-100 Oamos.

«HEYJIOBIETBOPUTEIBHO» — 60 6AJUIOB 1 MEHEE;
«YIOBJICTBOPUTEIHLHO» — 61-80 Ganos;
«xoportro» — 81-90 6aos;

«oTimmuHo» — 91-100 GannoB



4. KpuTepnu U IKaJIbI OCHUBAHUS

4.1. YcTHOE BbICKa3bIBaHHE 10 TeMe (padoTa Ha 3aHATHSIX)

Banasl

Kpurepumn onieHuBaHus

2

—  U3JI0XKEHHE MaTepuaa JOrMYHO, TPaMOTHO, 0€3 OIIHOOK;

— cB00OOIHOE BIIaJICHUE POPECCHOHATLHOM TEPMHUHOJIOTUEH;

— pasHooOpa3ue U aJeKBATHOCTh MCIOIB3yEeMOM JIEKCHKH;

— pasHoO0Opa3ue UCMOIB3YEMbIX IPAMMATHICCKUX KOHCTPYKITHIA;
— OTCYTCTBHE May3, CBOOOHOE BIAJICHHUE A3BIKOM, OCTIOCTh PEYH.

— OTBET HEJIOCTATOYHO IMOJHBIH ¢ HE3HAYMTEILHBIMH HETOYHOCTIMHU
—  CTYJCHT JIOTyCKaeT HETOYHOCTH B Tiepeaue HH(OpMAIIUH, B IPUMCHEHUH 3HAHHUIA;
— 00OHapy)XMBaeTCsi HEJOCTATOYHO TITyOOKOEe MOHMMaHHE MaTepHaa.

— OTCYTCTBYIOT HEOOXOIMMBIE TEOPETHUECKNE 3HAHUS; JTOMYIICHB! OMMOKN B TOHIMAaHUI
TEKCTa, UCKaKEH CMBICIT;

— B OTBETE CTYJCHTA NPOSBISETCS HE3HAHWE OCHOBHOTO MaTepuala y4eOHOH MporpaMMBl,
JTOITYCKAIOTCS TPYOBIe OMTMOKH B U3TIOKEHUH.

4.2. BoIcTyIieHHEe CTYJ€HTOB € CO00IIeHNEM (TOKJIAI0M)

Banabl

XapaKTepI/ICTHKI/I O0TBE€TA CTYACHTA

10

- CTYJIEHT TITyOOKO ¥ BCECTOPOHHE YCBOWII ITPOOIIEMY;

- YBEPEHHO, JIOTUYHO, MTOCJIEIOBATEIHHO U TPAMOTHO €T'0 U3JIaraeT;

- OonMpasChb Ha 3HAHUA OCHOBHOH H HOHOHHI/ITCHLHOﬁ JIUTCPATYpbl, TCCHO IIPHUBA3BIBACT
YCBOCHHBIC HAYYHBIC IOJIOKCHHS C HpaKTI/I‘-ICCKOI\/'I JCATCIBHOCTBIO,

- yMeno 00OCHOBBIBAET U apTYMEHTHPYET BBIIBHTAEMBIC UM UJICH;

- IEJIa€T BLIBOABI K 0000IIEHMS;

- CBOOOTHO BJIICET MOHITUSIMH

- CTYIEHT TBEPIO YCBOWUJ TEMY, FPAMOTHO M MO CYIIECTBY M3JIAracT €€, ONUpasiCh Ha 3HAHUA
OCHOBHOU JIUTEPATYPHI;

- HE JIOMYCKAeT CYIIECTBEHHBIX HETOUYHOCTEI;

- YBSI3BIBACT YCBOEHHBIC 3HAHUS C TIPAKTUICCKON JIEATETHHOCTHIO;

- aprYMEHTUPYET HAayYHbIE TOJI0KECHHUS,;

- IEJIA€T BLIBOBI K 0000IIEHNS;

- BIaJieeT CUCTEMOM OCHOBHBIX MOHSITHH

- TeMa pacKphlTa HEIOCTATOYHO YETKO M IOJHO, TO €CTh CTYIEHT OCBOWJI NpoOieMy, IO
CYILIECTBY M3JIaracT e, ONUPasCh Ha 3HaHHsI TOJIbKO OCHOBHOM JINTEPATYPHI;

- JIOTYCKAaeT HeCYIIECTBEHHbIE OIIMOKH U HETOUHOCTH;

- HCTIBITHIBAET 3aTPYJHEHHS B IPAKTHUECKOM ITPUMEHEHUH 3HAHUIA;

- 11200 apryMEeHTUPYET HayYHbIE ITOJIOKEHHS;

- 3aTpyaHsAeTCs B (OPMYIMPOBAHNH BBIBOAOB U 0000IIEHNH;

- YaCTUYHO BJIaJIEET CUCTEMOU ITOHSITUHN

- CTYJISHT HE YCBOWJI 3HAYUTEILHOW YacTH IPOOIIEMBI;

- IOITYCKAET CYIIECTBEHHbIE OITMOKH M HETOYHOCTH ITPH PACCMOTPEHHUH €¢;
- HCIIBITBIBACT TPYAHOCTH B MPAKTHUESCKOM MPUMEHEHUN 3HAHHIA;

- HE MOYKET apr'yMEHTHPOBATh HAYYHBIC ITOJIOKECHHUS;

- He (hOpMYITUPYET BBHIBOJIOB M 0000IIECHHIA;

- HE BJIaJICET MOHATHIHBIM aIlapaTomM

4.3. IloaroroBka npe3eHTanui

MakcumaJjibHoe

CTpyKkTYypa npe3eHraunu
PYKTypa np 10 KOJIMYECTBO 0AJLJIOB

Conep:xkanue

CdopmynupoBaHa 11€76 pPabOTHI

[ToHsATHBI 337291 U X0 paObOTHI

Wudopmanys n3i10KeHa MOJTHO U YETKO

WnmocTpanun yeuauBaroT 3Q(EKT BOCIPUATHS TEKCTOBON YacTH
nHpopmaruu

N N R




CrenaHbl BEIBOBI 1
Odopmiienue npe3eHTanumn
Enunblii ctuinb odopmiieHus 1
Texkct serko yntaercs, (GOH COYETACTCS C TEKCTOM M IpaduKoi 1
Bce mapamerps! mpudra xopomo nmoxo0pansl, pazmep mpudra 1
ONTUMAJIbHBIA U OMHAKOBBII Ha BCEX Clalax
KiroueBblie €10Ba B TEKCTE BBIICIICHBI 1
JddekT npe3eHTaNNH
OO1u1ee BIeYaTIIEHUE OT MPOCMOTPA MPE3CHTAIUH 1
Max koan4ecTBO 62/1J10B 10
4.4. Tect
[TporieHT npaBUIIBHBIX OTBETOB o 60 61-80 81-100
KonnyecTBo 0amioB 3a pemeHHbIH TeCT 3 7 10
3auer
Bajubl XapaKkTepuCTHKHN OTBETA CTYJeHTa
40-39 6 - CTYIEHT IMOKaszajl OTJIMYHBbIC 3HAHHS 3aKOHOMEPHOCTEH JHUTEepaTypHOro
nporecca,
- coaep)KaHHE OTBETOB  CBUJACTEIBCTBYET O  BBICOKOW  CTENEHU
c(hOPMUPOBAHHOCTH yMEHUS XapaKkTepU30BaTh XYyJI0’KECTBEHHBIC
MIPOU3BE/ICHNUS;
- CTY/IGHT XOpOIIO BJIAJEET CMoco0aMu aHalIW3a U KPUTUYECKOM OLEHKU
pa3IMYHBIX TEOPH, KOHLIENINHI, MOX0I0B.
38-30 6 - CTYJEHT IOKa3aJl XOpPOIIME 3HAHHSA 3aKOHOMEPHOCTEW JHMTEepaTypHOIO
mporecca,
- COJep)KaHHWE OTBETOB CBUJETEIbCTBYET O JOCTATOYHOW CTENEHU
c(hOpMHUPOBAHHOCTH yMEHUs XapaKTEepU30BaTh XYyJI0°)KECTBEHHBIE
MIPOU3BEICHNUS,
- CTY/ICHT B OCHOBHOM BIIaJIe€T CIIOCOOAMU aHallM3a U KPUTUYECKOM OIEHKU
pa3JIMYHBIX TEOPUH, KOHIIENINM, TOJIXO0/I0B.
29-100 - CTYACHT TIOKa3aJl YAOBIIETBOPUTENIbHBIE 3HAHUS 3aKOHOMEPHOCTEH
JUTEPaTypHOTO Mpoliecca,;
- COJepKaHHWE OTBETOB CBUJAETEILCTBYET 00 OMpeAeNeHHOW CTeNneHu
c(hOopMUPOBAHHOCTH YMEHUS XapaKTepU30BaTh XYI0KECTBEHHBIE
MIPOU3BEICHNUS;
- CTY/IGHT OTYacTH BiaJeeT crnoco0aMu aHalIM3a U KPUTUYECKOM OLEHKU
pa3IMYHBIX TEOPH, KOHLIENIINH, MOIX0/I0B.
9 0 u meHee - CTYJIEHT HE TIOKa3aj 3HAHUN 3aKOHOMEPHOCTEN JINTEPATYPHOTO MPOILEcca;
- co/iep )KaHHUe OTBETOB CBUAETEILCTBYET 00 OTCYTCTBHH C(HOPMUPOBAHHOTO
YMEHHUS XapaKTePU30BaTh XYI0KECTBEHHBIC TPOU3BEICHUS;
- CTYIEHT HE BIaJeeT Ccrmoco0amMH aHanu3a W KPUTHUECKON OILEHKH
Pa3IMYHBIX TEOPUH, KOHIIENINMA, TOJIXO/I0B.
JK3aMeH
basibl XapaKTepuCTHKHU 0TBETA CTYIeHTa
40-39 6 - CTYJICHT TOKa3aJl OTJIMYHBIC 3HAHUS 3aKOHOMEPHOCTEH ITHUTEpaTypHOTO

pouecca,

- COIEp)KaHWE OTBETOB CBHJETEIBCTBYET O BBICOKOM  CTCIICHH
cOPMHPOBAHHOCTH  YMEHHS  XapaKTEepU30BaThb  XYI0’KECTBCHHBIC
IIPOU3BEICHNUS;




- CTYACHT XOpOIIIO BIAACET CHOCOO0aMM aHaTW3a U KPUTHUECKON OLICHKH
Pa3JIMYHBIX TEOPUH, KOHIICTIUN, TOX0JIOB.

38-30 6

- CTYJIEHT IOKa3aJl XOPOILIWE 3HAaHUS 3aKOHOMEPHOCTEH JUTEpPaTypHOrO
npouecca;

- COJEpaHHUE OTBETOB CBHUJETEIBCTBYET O JOCTATOYHOM CTENEHHU
c(hopMUPOBAHHOCTH YMEHHUS XapaKTepU30BaTh XY/105KECTBEHHbBIE
MIPOU3BEJCHUS;

- CTYJIGCHT B OCHOBHOM BJAJCET CIOCOOaMHU aHalU3a U KPUTHUYCCKOUN
OLEHKH Pa3JIMYHbIX TEOPHI, KOHLIEMIUHI, TOAX0I0B.

29-1006

- CTYIEHT TIOKa3aJl YJOBJIETBOPUTEIBHBIE 3HAHUS 3aKOHOMEPHOCTEU
JUTEPaTypHOTO MPOLIeCcCa;

- COJep)KaHUEe OTBETOB CBHJIETEILCTBYET OO OMNpPENEICHHON CTENeHH
c(OPMUPOBAHHOCTH  yYMCHHSI  XapaKTePU30BaTh  XYyJ0KECTBEHHBIC
MIPOU3BEICHUS;

- CTYJIEHT OTYaCTH BJIaJie€T CIOCO0aMU aHaln3a U KPUTHYECKOW OIICHKHU
pa3IMYHBIX TEOPUN, KOHLIETILHI, TOAXO0/0B.

9 0 u MeHee

- CTYIEHT He MOKa3aJl 3HAaHUW 3aKOHOMEPHOCTEH JIMTEPATYPHOIO
npoiecca;

- coaepKaHue OTBETOB CBHUJIETEIBCTBYET 00 OTCYTCTBHH
c(hopMUpPOBaHHOTO yMEHUS XapakTepHu30BaTh XyJ10’)KECTBEHHbIE
MIPOU3BEICHUS;

- CTyAGHT He BIajJeeT crnocodaMu aHaluM3a M KPUTHYECKOH OLIEHKH
Pa3JIMYHBIX TEOPUH, KOHLIEIIUN, TOJX0JIOB.

5. TunoBbie KOHTPOJIbHbIE 32/IaHUSI U METOANYECKHE MATEPUAJIbI, ONpee/ s IoIme
Nnpoueaypbl OlleHUBAHNUS 3HAHUI, YMeHHUIi, HABBIKOB M (WJIM) ONbITA /IeSITeJILHOCTH,
XapaKTepPU3YHOIIMX 3Tanbl (JOPMUPOBAHUSI KOMIIETEHIUI B NIpolecce 0CBOCHHUS
o0pa3oBaTe/IbHON MPOrPaMMBbI.

1. Tumosoe TecTOBOE 3aJaHNE

. 'pammaruka
3anoanume nponyck

1. It was a great idea of to go swimming this afternoon.

a) you

b) yourself
c) your

d) yours

1. My best friend is three years than me.

a) the youngest

b) younger

C) young
d) most young

2. The oldest living tree in the world grows in California.

a) the
b) —
C) an
d) a

3. She is going to study music next year.

a) —
b) in
c) at
d) to




4. Begin with a minute two of small talk.

a) but

b) or

c) and

d) if

5. My course on Monday at 9.30.

a) are starting

b) starts

c¢) shall start

d) have started

6. of her arrival, | went to see her.

a) Told

b) Being told

c) Totell

d) Telling

7. the sunset. It’s going to be really hot tomorrow.
a) Look for

b) Look at

c) Look to

d) Look after

8. Your face seems familiar to me. We have met somewhere.
a) need

b) should

c) ought

d) must

9. A shorter, more meeting leaves time for work.
a) productive

b) production

) productivity

d) productiveness

1. Ilpogeccnonanbuas Jekcuka
3anonnume nponyck

1. Her current interest was and development, but she has changed fields.

a) residence
b) reputation
C) research
d) resistance
2. The person who handles applications for vacant posts is

a) personal officer
b) sales assistant
¢) unskilled worker
d) safety officer
3. Cultural are general practices found in every culture.

a) programmes
b) institutions
C) events
d) universals
4. Social is the ways people act towards one another when they meet.

a) role
b) behaviour



¢) interaction
d) value

111. PeyeBoii dTUKET
Buibepume pennuky, Haubonee coomeemcmeyiouyio Cumyauuu 0o0ueHus

1. Hostess: Are you enjoying yourselves?
Guest:

a) Oh, yes, we’re having a fantastic time, thank you.
b) Idon’t know.
¢) What have you said?
d) Yes, we are enjoying ourselves.
2. Shop assistant: Can | help you?

Customer:

a) Fine.
b) No, that’s not necessary.
c) Oh, good. I'm so glad to have met you.
d) No, it’s all right, I’m just looking.
3. Teacher: Well, good bye and the best of luck for the future.

Student:

a) Good luck.
b) Good bye for ever.
c) Thank you for teaching me, I really enjoyed your lessons.
d) Let’s hope for the best.
4. Boss: Do you see what | mean?

Employee:

a) Yes, do, please.

b) Yes, but I’'m not sure I quite agree.
€) Yes, and I don’t agree with you.
d) Idon’t think so.

IV. CrpanoBenenne. KyibTypa u Tpagunuu cTpaH u3y4aeMoro si3bIka
3anoanume nponyck

1. British Museum is situated in

a) London
b) Edinburgh
c) Oxford
d) Washington
2. There are stripes on the US flag.

a) 20
b) 17
c) 13
d) 31
3. The largest city of Canada is

a) Vancouver

b) Toronto

c) Ottawa

d) Montreal

4. Bill Gates is a founder of



a) the largest automobile corporation
b) the first entertainment theme park
c) the Metropolitan Museum

d) the Microsoft Corporation

S Ilpoyumaitme mexcm

Auguste Comte

= The French philosopher who is known as the Father of Sociology is Auguste Comte. Comte
advocated a science of society, which he named sociology. It was Comte’s intention that there be
one science of society to take its place alongside the various physical sciences, he stated the need
for a “science of man”. He urged the use of natural science techniques in the study of social life.
Comte also originated positivism, a philosophic doctrine that incorporated his views on
sociology.

= Auguste Comte was born in Montpellier, France, on Jan. 19, 1798. His father, Louis, was a
tax official. Auguste studied at the Ycole Polytechnique, in Paris, from 1814 to 1816. In 1818 he
became secretary to the Comte de St-Simon, a pioneer socialist. Beginning in 1826, Comte
delivered private lectures to some of the leading French scholars and scientists of the day. These
lectures became the basis of his most famous work, the six-volume “Course of Positive
Philosophy” which was published between 1830 and 1842. In 1827, two years after his marriage
to Caroline Massin, Comte suffered a mental breakdown. After his recovery he was on the staff
of the Mcole Polytechnique from 1832 to 1842. In his four-volume “System of Positive Polity”
published between 1851 and 1854 Comte formulated a concept called “religion of humanity”.

= Comte is best known for his “law of the three stages”. According to this “law” man’s
explanations of natural and social processes pass through three stages — the theological, the
metaphysical and the positive. In the first stage, man sees these processes at the work of
supernatural powers. In the second, he explains them by means of such abstract ideas as “causes”
and “forces”.

= In the third stage, he accumulates factual data and determines relationships among the
observed facts. Comte believed that astronomy, physics, chemistry, and biology had evolved
through these stages. He sought to organize sociology along “positive” lines. Comte died in Paris
in Sept. 5, 1857.
5. Onpedenume, AGNAIOMCA IU YMEEPHCOCHUS

1. Auguste Comte applied techniques of other sciences in sociology.
2. He had no family of his own.
3. One of his famous concepts was “religion of humanity”.
4. Philosophers and thinkers of ancient societies made countless observations about human
behaviour.
a) ucmuHHbIMU
b) noxcnvimu
C) 6 mekcme Hem ungpopmayuu.
6. Ykaswcume, kakomy u3 aozauee mexcma (1,2,3,4) coomeemcmeyrom cnedyrouwjue uoeu:

5. The foundation of sociology is closely connected with the name of philosopher Auguste
Comte.

6. Comte supposed that natural sciences passed through three stages.

7. Omeemvme Ha 60npoc:.

7. What does the law of three stages suggested by Comte imply?

a) A man sees and explains natural world and social events through theological, metaphysical
and positive stages.

b) According to this law there are three stages in developing a person.

c) The society is evolved through three stages.

d) This law can be applied only for people.

8. Onpedenume ocHo6HYI0 UOEI0 MeKcma



a) August Comte gave sociology its name and developed it as a science.

b) Positivism is a philosophic doctrine connected with sociology.

c) Sociology is considered to be a science of society.

d) Auguste Comte is well-known for his book “Course of Positive Philosophy”.

V. IMucbmo. [lesoBasi KoppecnoHaeHIusi
1. Pacnonoxcume wacmu pesrome ¢ npaguibHOM HOpAOKe

education

skills

personal details

references

activities

professional experience

2. Onpedenume K KaKomy 6uoy 0e108020 00OKyMeHmMa OMHOCUMCA RPEOCMas1eHHbLIL HUJCe
Ompul8OK

nmoow>

... We are a large record store in the center of Manchester and would like to know more about
CDs and DVDs you advertised in last month’s edition of Hi Fi. Could you tell us if the products
are leading brand names, or made by small independent companies, and if they would be suitable
for recording classical music, games and video?

We would appreciate it if you send us some samples.
a) Contract

b) Memo
c) Letter of enquiry/request
d) CVv
Koarou
1 1 2 3 4 5 6 7 8 19| 10
d b b a b b b b | d a
2 1 2 3 4
C a Cc b
3 1 2 3 4 5 6 7 8
a d Cc b a Cc b d
4 1 2 3 4 5 6 7 8
a b a c 1 3 a a
5 1 2
CAFBED

5.2 IlpumepHbIe TeMbI J0KJIAI0B

The Hotel Business

The Restaurant Business

The Tourist Business

Service Characters of Hospitality Industry
Contact Personnel

Consumer Behavior in Hospitality Market
Marketing of Hospital Services

Customer Orientation as a Marketing Basis
. Marketing Management Philosophies

10. Marketing Highlights

11. Marketing Environment of a Hospital Company
12. The Company’s Microenvironment

CoNoR~WNE



13.
14.
15.
16.
17.
18.
19.
20.
21.
22.

Social and Economic Environment

Political and Technological Environment
Marketing Information Systems

Information Basis of Hospital Industry

Guest Information Management

Marketing Research

Growth and Management of Hospitality Business
Strategies of Growth

Decision-Makers

Leadership and Management

5.3 Bompocsl k 3a4eTy/ 3K3aMeHy

. Hospitality in historical perspective

. Hospitality Through Centuries

. Modern Concept of Hospitality

. The New Management Concepts

. The structure of modern Hospitality industry
. The Hotel Business
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